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What course did you take? 

I completed my undergraduate degree in Creative Writing and English Literature 
BA (Hons) in 2012 and have recently finished my postgraduate degree in 
Modern and Contemporary Fiction MA. 

What attracted you to study at the University of Chester? 

For me, it was the city itself. Chester is full of culture and amazing buildings and 
landmarks. The Vicarage, which is where the English department is based, is one 
of the prettiest buildings in Chester. 

Do you feel that the subject of your degree was relevant to your 
current role? 

Yes, definitely. My job requires me to do a lot of writing, from fun and quirky to 
serious and informative. I also have to meet a lot of deadlines and interact with 
different kinds of people. 

What does your current role involve? 

I have to plan, build and manage SEO campaigns for clients, whilst managing 
client relationships to ensure the success of their campaigns. I also deal directly 
with clients to understand their specific requirements and to ensure their 
satisfaction with our service, which involves communication with clients via 
phone and email to ensure their satisfaction with the service. I then report to 
clients on the performance of their campaigns. 

My main responsibility is to write engaging and quality content for guest posts, 
blogs, content and website copy, along with developing my client portfolio and 
keeping up-to-date with the latest industry news. I also provide support to 
clients and staff members as required, working alongside the Business 
Development Administrator to write proposals/audits for prospective clients as 
required. 

I also answer the phone (which is actually a lot more stressful that it sounds) and 
the intercom to the front door. I do my fair share of tea and coffee duties too! 
 

     

  



How did you get into your current role? 

I started at Clicky as an SEO Assistant, getting the job through two interviews. 
I’ve always said I wanted a job where I can use my creative and writing skills, 
and becoming involved in Search Engine Optimisation seemed like a pretty good 
career path. Then I was given the job title of ‘SEO Content Executive’, which 
sounds a lot more professional! 

I decided to do my degrees purely because I love writing; I’m good at it and I 
knew I would enjoy a career that revolved around the written word. Being 
involved in SEO means that I can do this and so much more, which means I gain 
more skills and expand my talents, whilst still doing what I love. 

 

How did you choose to go into this type of work? 

I chose to go into this type of work because I knew that this was the career I 
wanted. I didn’t just want a job; I wanted something that would make me want to 
get up in the morning and working at Clicky is exactly that.  

The digital marketing industry encompasses everything, from the technical to 
the creative, so I chose to go into this type of work because I knew that there 
would always be new developments, new technology, and a wide expanse of 
options. 

 

Did you do work based learning or volunteering?  If so how did this 
help your careers planning and research? 

I did my Work Based Learning module with Vision Support (a charity for the 
blind) as Publicity Co-ordinator, which has some quite similar elements to my 
current career. Working there for the brief period that I did made me realise that 
I needed a job that I was passionate about and that excited me. 

 

Did you use Careers & Employability? 
 Did you attend any of the training sessions run by Careers & 

Employability?   
 

I used the Careers and Employability centre a lot throughout my WBL 
module, as my CV was awful to begin with. This helped a lot when applying 
for graduate jobs in my 3rd year and postgraduate year. 

 If so has attending employability training supported you in gaining 
employment or improving your performance in your current role? 

 

I believe getting my CV right definitely gave me an advantage when applying 
for jobs. Although, after working in digital marketing for a few months, I can 



offer some advice that the CVs that stand out the most are those that do 
something a little different and step outside the box. If a potential employer 
keeps reading through boring CV after boring CV, imagine their excitement 
when they see an interactive CV or even a dedicated website.  

 

Do you have any tips/information to share with any graduates who are 
considering this career/area of study? 

Make sure you’re up-to-date on your technology and industry news. It will 
impress potential employers and only aid you in your future career. 

I also suggest you have a sterling personality. You can’t be dreary or dull in this 
career. You need excitement, passion, and great ideas. 


