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“Online orders 
are now flooding 
in and this is an 
area of business 
we didn’t even

have before this 
placement.”

Bongo’s Rock and 
Roll Pickles
Deborah Elias
Bongo’s Rock and Roll Pickles was set up 
in 2014 by Manny Elias and his wife Deb-
orah Bouchard. Born in Calcutta, India, 
Manny grew up eating chillies with eve-
rything and about 25 years ago started 
to make his Chilli pickle: Chillimanjaro 
to take away on tour with him. Last year 
Debs finally persuaded him to go into 
business and take our range of condi-
ments to the general public.

We do Farmers Markets and Food Fes-
tivals and have even been asked for our 
products in USA, Australia, Canada, Leba-
non, Poland and Antigua. We now have a 
great following and some very loyal and vocal customers. We are a very irreverent and funky company 
and this is part of our branding. Manny is in charge of recipes and R&D, and I am in charge of everything 
else! When the Student Work Placement was suggested to me, I jumped at the chance. 

I was looking for enthusiastic people that could come up and implement ideas working with me and 
alone. I knew that our current website and online presence was woefully out of date. With my stu-
dents, I wanted to redesign the website, add an e-commerce shop, book a photoshoot, join Instagram, 
Pinterest and Flipogram, update our FB page and Twitter and develop more followers in all mediums 
online. Having the students working with me freed up my time enormously. I could leave them to use 
the Social media sites as our brand and it gave me the time to redesign the website and add the shop. 

Online orders are now flooding in and this is an area of business we didn’t even have before this place-
ment. We now also have over 1000 photographs to use to tell our food story to potential customers, 
thanks to our photo-shoot and we are rapidly climbing the Google 
rankings. I have also been impressed with the ideas/creativity of 
the students to think outside the box and come up with slogans, 
food puns and even the Bongo’s Roulette Chilli Challenge - which 
was a massive success in promoting our new product. It really has 
been an amazing experience. My students have been dedicated, en-
thusiastic, creative and above all have seriously helped my busi-
ness grow. I think that there are a lot of companies out there who 
would benefit greatly from this experience and I urge them to get 
involved. It’s been an invaluable asset to our business.


