
 

Graduate Nataly Scott 
Employer Life Marketing Agency 
Job Title Marketing/Account Executive 

What course did you take? 

Marketing with French Studies. 

What attracted you to study at the University of Chester? 

I was attracted to the university because of its size and that it is very friendly. I 
also really like the city itself. It felt like a home- from-home! I wasn’t 
overpowered by a huge city which is how I felt after seeing Manchester 
Metropolitan. Chester was very much more comfortable. I really liked the 
course as well. I did a dual course.  All the other universities were fixed in that 
the weightings for each subject were considered 50/50. Whereas in Chester 
you could major and minor in whichever subject you wanted. Finally, the 
support from staff was great and the lecturers were approachable as well. 

Apart from academic knowledge, what other transferable 
skills did you gain? 

Generally the course was very geared to the working environment. This was 
useful for when I went into the work place. For example within the French 
component it wasn’t full of literature modules, it was geared to writing CVs in 
French and how to approach interviews once in France. 

Did you do Work Based Learning or volunteering?  If so how 
did this contribute to your plans? 

The brilliant thing about Chester was the Work Based Learning scheme.  I 
worked in Paris doing French translation. It was really nice to have that time to 
do something different but which also counted towards the degree. 

What are you doing now? 

I am actually working as an Account or Marketing Executive for a Marketing 
agency. It is a Life Marketing Agency based in Birmingham and I work on the 
on Mars Food account. 

What are your top tips for other students & graduates? 

One tip is that I put my CV out to prospective employers for unpaid work 
experience. This is how I initially got my job now. I got 3 months unpaid work 
(which wasn’t great!) but that’s how I got my foot in the door. It gives you a 
chance to prove yourself. 


