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What course did you take? 

BA (Hons) Journalism and Public Relations  

What attracted you to study at the University of Chester? 

Fantastic reputation with regards to media and business studies, I knew that I 
was going to be able to learn a lot from lecturers with extensive experience, 
knowledge and passion. 

Do you feel that the subject of your degree was relevant to your 
current role? 

Yes, my degree prepared me for a role in PR, teaching me all the relevant skills 
needed to break into the industry. Also, having great knowledge of the realms of 
journalism really assists me on a day-to-day basis. I came away having achieved 
a 2:1, a result I am very proud of and it truly helped me get to where I am today. 

What does your current role involve? 

I search for any PR opportunities for our clients, who are mainly in the 
technology industry. I scan the internet and phone journalists, searching out 
either relevant news article that our clients could comment on or produce a blog 
from and try to sell our clients’ experience and knowledge for features and 
through leadership pieces.  

Moreover, I manage many organisations social media channels, ensuring they are 
fully optimised, sharing relevant, engaging and interesting content and monitor 
them frequently throughout the day. 

Additionally, copywriting such as press releases, social content and blogs are a 
key aspect of my role, as is creating infographics. 

How did you get into your current role? 



Even though I live in Winchester, I had never heard of The CommsCo, who were 
only just over 6 months old when I joined. However, Tanya Hemphill, my PR 
lecturer at the University of Chester, met the MD of a group called CleverTouch, 
who own The CommsCo. Tanya recommended the agency to me, I sent a tweet to 
Ilona, the MD at The CommsCo, stating my interest and it went from there really. 

How did you choose to go into this type of work? 

At the age of 16, I was fortunate enough to get some intern work at ITV, in the 
programme publicity office. It was there that I was first introduced to PR. I was 
fortunate enough to gain incredible hands-on experience and it really set me up 
for the future. From a young age I had wanted to be a journalist and I recognised 
the importance of the relationship between journalism and PR, albeit a 
disjointed rapport, and it must have been mid-way through my second year at 
University when Tanya joined, and she revolutionised the PR course and once 
again, I fell in love with PR. I never looked back.  

I hope to one day, within the next 10 years to start up my own PR agency, 
preferably focusing on Sports PR, but for now, I am thoroughly enjoying soaking 
up the B2B side of the industry, as I have always been extremely interested in 
B2B communications.  

Did you do work based learning or volunteering?  If so how did this 
help your careers planning and research? 

The Work Based Learning (WBL) module was by far the greatest aspect of my 
three-year study at the University of Chester.  

I was fortunate enough to have gained the opportunity to do my five week WBL 
placement in the communications department of the Warrington Wolves RLFC. It 
was like a dream come true – that I could gain this experience, in a role I could 
have only dreamt about, as part of my university course, and get marked on it, 
incredible!  

I was given the opportunity and I made the most of it. I worked long hours, gave 
it my all, was fortunate enough to be taken all across the north of England to 
attend events, press conferences, write match reports at games – and the list 
goes on! Moreover, after my five weeks came to a sad end, I was fortunate 
enough to become the first ever placement student to be offered a paid role, on 
the back of my placement at the club. So, for that entire summer, instead of going 
down south to live with my family, I became the Sales and Marketing Assistant 
for the Warrington Wolves. It was one of the most unbelievably amazing 
experiences and I am so grateful for the WBL module. 

Did you use Careers & Employability? 
• Did you attend any of the training sessions run by Careers & 

Employability?   
 

In my third year module, Working in the Media, Phil Potter, the module leader, 
organised many Careers & Employability talks in our lectures, which were 
extremely useful. 



• If so has attending employability training supported you in gaining 
employment or improving your performance in your current role? 
 

From the talks we received in lecture time, I gained a great deal, with Careers & 
Employability staff teaching valuable job hunting skills, making the job search 
and interview process a lot easier to handle. 

 

• Did you gain employment at the University? 
I became a Student Ambassador for the University of Chester, and had great fun 
doing it! I used to look forward to upcoming open days, giving tours around 
campus to potential students, offering them key tips and advice they needed 
before embarking on the great journey that is university. 

Do you have any tips/information to share with any graduates who are 
considering this career/area of study? 

These days, the percentage of the general population classed as graduates has 
risen dramatically in the last two decades, from 17% in 1992 to 38% in 2013 

PR is a tough industry to break into, one of the hardest in fact. It is so 
competitive, there are lots of jobs out there, but there are even more graduated 
battling it out to fill these roles. This is why, I have found, it is integral to make 
yourself stand out.  

A CV and covering letter need to be relevant to the job description and employer. 
Applicants need to show how they can become a valuable asset to the 
organisation. 

Social media is an integral aspect of PR nowadays. My PR lecturer at the 
University of Chester, Tanya, was hugely fond of social media and I was fortunate 
enough to receive the best education in it. 

• Fundamentally, ‘be social’ to be ‘in social’ 
• Be active on a variety of social sites 
• Portray a sense of living and breathing PR 
• Use LinkedIn 

 
I first made contact with The CommsCo on Twitter. Companies that heavily 
utilise social media sites are impressed to see the ability to communicate via 
these channels. 

Don’t just choose any old job because you are ‘desperate’ and most importantly, 
don’t give up hope. I spent so much time applying for jobs that I didn’t want and 
wasn’t suited too. Just hone in on skills, study job descriptions, match them up 
and take a moment to think, ‘do I want to work here and will I fit in to this 
organisation?’ ‘Is this company growing? Does it have a future?’ 

Blogging has become an essential characteristic of PR. It’s a chance to show off 
creativity, passion, and writing skills. Moreover, blogging helps you to develop 
these skills as well as assists in refining writing style, understanding different 
topics and learning how to network and promote things online. 



A job in PR is near on impossible without a degree and even then, experience is 
fundamental. It’s frustrating for any young, aspiring person trying to make it in 
the PR world. Make the most of time out of full time employment to gain 
experience through internships or placements. 

Graduate job vacancies are predicted to rise by 10%. One of the most important 
things to remember is that there are thousands of graduates looking for the same 
job, applicants need to be able to stand out from the crowd.  Think about ‘What 
makes you special?’ 
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