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What course did you take? 

BA (Hons) English Literature with Theology and Religious Studies 

What attracted you to study at the University of Chester? 

I liked the idea of the community feel of a campus university. The 
friendly and social atmosphere in Chester, not only in the university but 
the city as a whole, definitely confirmed that I had made the right choice 
and I have made life-long friends as a result. 

All of the lecturers I came across during my 3 years at Chester were all incredibly 
dedicated and passionate about their subject areas and believe it or not, it really 
did make you want to attend the lectures!  

Do you feel that the subject of your degree was relevant to your 
current role? 

The analytical skills and particularly the development of my written 
communication in both subjects have been integral to my role in the 
communications industry. The English Literature part of my degree has also 
proved useful in a way that was somewhat unexpected, as I have been lucky 
enough to meet some of the authors I studied. 

What does your current role involve? 

Rushdie Media is a boutique agency working with entertainment, fashion and 
luxury lifestyle orientated clients. We specialise in developing strategic media 
campaigns and integrating celebrity talent into brands, PR activity and events.  

In my current role as an Account Executive, I look after a number of celebrity 
clients and am involved in promoting their profile and campaigns on a national 
scale. To give a brief overview, my role involves: drafting press materials; 



pitching clients to the press; coordinating interviews between clients and press; 
building relationships with industry professionals; assisting in event 
management and production; liaising with clients; managing social media and 
general office duties. 

http://rushdiemedia.com  

 

How did you get into your current role? 

I had taken up a lot of my time during Easter and Summer holidays over the 
years, dedicating myself to a number of work experience placements and 
internships within the industry. I was lucky enough to gain experience from 
some leading agencies, which enabled to me to network with key people and 
eventually land me the job I am in now. 

How did you choose to go into this type of work? 

During my GCSE years, we were advised of the importance of work experience as 
well as qualifications in order to get a job post-education. My school encouraged 
everyone in the year to get a 1-2 week work placement in an area of our choice. 
Most of my friends went back to their old primary schools, however, at the time, I 
was adamant that I wanted to be a journalist and applied to several publications. 
Unfortunately due to my age (15), no one was prepared to take me on. My 
parents had a family friend who owned a local PR company and suggested I try 
there. Having gained a 2 week placement, I absolutely loved my time there and 
decided from that point on, that PR is what I wanted to do and I haven’t looked 
back since! 

Did you do work based learning or volunteering?  If so how did this 
help your careers planning and research? 

I did a work based learning placement at a top consumer PR agency in London. It 
was here that I learned my most valuable skills within the industry and where I 
really got a feel for what it was like to be in a fast-paced working environment. 
The 5 week time frame was also really important as it enabled me to be involved 
in a number projects at different stages of their development. I was also given 
my own mini-project to manage whilst I was there. This placement really 
developed my confidence and every skill I learned, from writing press releases to 
pitching products to journalists, I have taken and built on at every placement 
since and still do today.  

Do you have any tips/information to share with any graduates who are 
considering this career/area of study? 

Number 1 top tip if you want to go into PR: get work experience!  

In any industry, work experience is vital to getting your foot through the door 
whether you have a degree or not, and more importantly, the experiences you 
are then able to draw on, could be the one thing that sets you apart from other 
candidates and get you the job you want. 

http://rushdiemedia.com/

